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Abstract: The subject of this article is the Europeana Fashion 
project, an EU-funded project that deals with digital fashion 
heritage. The project consortium consisted of 22 partners 
from 12 European countries and included the Victoria and 
Albert Museum, Les Arts Décoratifs, MoMu, the archives of 
brands, such as Missoni and Pucci, as well as the Museum of 
Applied Art in Belgrade. The main goal of Europeana Fashion 
was to harvest the digital collections of fashion institutions 
and to represent them in a uniform way on a specialized 
fashion portal. This article outlines the origins of the project, 
focussing on its main achievements, and offers to the reader a 
look into the future of europeanafashion.eu.

Key words: digital heritage, fashion, Europeana, costume, 
content aggregation   

In times when museums and archives face huge 
financial, socio-economic and digital challenges, collabo-
ration makes a lot of sense. Even though circumstances differ 
substantially among the partners of the Europeana Fashion 
consortium, we all need to do more with less. Nowadays, 
managing a fashion heritage does not mean looking back 
nostalgically, but instead looking at the present and into the 
future that is getting more and more digital. The materials 
kept in various archives inspire future collections and support 
cultural production, such as exhibitions, special projects or 
fashion films. Disseminating the knowledge preserved in 
these collections via the Internet allows the discovery and 
reuse of fashion materials.

The expectations and demands of our current and 
future users are high, and perhaps too big to deal with as 
individual, often small-scaled, institutions. Developing a 
shared approach and establishing a network of related part-
ners is a first but a very crucial step. Therefore one of the main 
achievements of the Europeana Fashion project is that we have 
succeeded in establishing a common ground that addresses 
the needs and problems of our partners. A partnership that 
remains active even after the ending of the Europeana Fashion 
project.

Past: the definition of the Europeana Fashion project
Europeana Fashion started formally on March 1, 

2012, and was funded as a project under the European 
Commission's Competitiveness Innovation Program (CIP), 
under the objective 'Aggregating Content for Europeana' (The 
Competitiveness and Innovation Framework Programme 
(CIP) 2011). The project received a three-year grant to build a 
thematic aggregator for fashion content – the content that had 
to be provided to Europeana. In the paragraphs to follow, the 
three main concepts from the funding objective will be 
explained – namely, aggregation, content and Europeana. 

Aggregation 
The process of content aggregation could be defined 

as bringing together data from different sources and structuring 
them according to one shared data model. In the case of 
Europeana Fashion, this implied getting records from 
different institutions' databases and subsequently 
transforming these records by means of our data model 
(EDM-fp, cf. infra), so as to make the content accessible on a 
shared platform.

Aggregating content is important, because 
nowadays many digital resources are available in different 
databases spread over a variety of institutions, museums, 
academies, private companies, etc. Generally, these resources 
are accessible through on-site access points. Digital materials 
are often collected in local databases that are not accessible 
online, because they are stored on local servers, on in-house 
developed closed systems. Consequently, these collections are 
not integrated or valorized due to the lack of a common 
standard and platform (which includes standard data 
structures, a common and shared terminology, common 
digitization criteria and uniform research systems).

Aggregation is about providing access to these 
scattered digital collections, thereby allowing institutions to 
fully exploit their holdings.
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arts in Europe began collecting and preserving garments, 
accessories, catalogues, fashion magazines and other 
documents and materials related to fashion. This has resulted 
in a growing number of impressive and unique collections. 
Especially since the 1980s, these collections have increased 
considerably thanks to many donations by private institutions 
and famous designers. 

At the beginning of the project, fashion content was 
not well represented in Europeana. Therefore, the Europeana 
Fashion consortium, which included 22 European partners, 
had the ambition to provide a collection of 700,000 digital 
records to Europeana. Now, what did 'a record' mean? A single 
record always had to be the combination of a metadata record 
WITH a digital object. The metadata records describe the 
properties (e.g. designer, material, size, place of production, 
etc.) of the digital object (which can be an image, audio, video 
or a text file; Fig. 1).

Europeana Fashion aggregates digital records from 
prestigious European museums such as Les Arts Décoratifs or 
the Victoria and Albert Museum, but also from important 
brand archives, such as Missoni, Pucci, or the photo archive of 
Catwalk Pictures. The provided materials include digital 
pictures from historical dresses to accessories, drawings, 
magazines, sketches, photos, videos, fashion catalogues, etc.

Project's objectives
Europeana Fashion was funded as a Best Practice 

Network, following the need for a collaborative and integrated 
approach towards the heterogeneous digital collections from 
the different participating fashion institutions. This resulted 

Europeana
 Europeana.eu is an internet portal that acts as an 

interface to millions of books, paintings, films, museum 
objects and archival records that have been digitized 
throughout Europe. The Mona Lisa by Leonardo da Vinci, the 
works of Charles Darwin and Isaac Newton, and the music of 
Mozart are some of the highlights on Europeana.eu.

More than 2,000 institutions across Europe have 
contributed to Europeana. These range from major 
international names like the Rijksmuseum Amsterdam, the 
British Library or the Louvre, to regional archives and local 
museums from every member of the European Union. 
Together, their assembled collections, which include millions 
of digital records, and let users explore Europe's cultural and 
scientific heritage from prehistory to the modern day.

(Digital) Content
Fashion is an important part of our European 

cultural heritage. It permeates different spheres of our life, 
economy, society and culture. Fashion relates to the individual 
as well as to the society. It is a consumer good but also a form of 
art, creativity and craftsmanship that should be preserved and 
known by a broader audience. Fashion is showing increasing 
interdisciplinary links with fields of knowledge such as arts, 
culture, sociology and not only communication, mass 
production and consumption. Today, fashion is 
acknowledged as an important cultural system with a 
consolidated historical dimension. 

thAt the beginning of the 20  century, some of the 
most important cultural institutions and museums of applied 
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1. Screenshot from a medata record and a 
digital image from the MoMu collection 
from the Europeana Fashion portal

1. Запис са портала Europeana Fashion који 
садржи метаподатке и дигиталну слику 
из Музеја моде у Антверпену
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in the following project objectives:
•    Aggregating and harmonizing existing digital content 

coming from the most important and interesting European 
fashion collections (both public and private). And ingesting 
this fashion-related content into Europeana.

•      Improving interoperability between scattered and hete-
rogeneous collections, promoting the use of a shared data 
model and developing tools, such as a specialized Fashion 
Thesaurus, to best handle the multilingual nature of the 
aggregated content.

•       Providing access to this digital content also through the 
creation of a dedicated fashion portal that would serve as a 
specialized access point.

•       Developing tools and services for the integration of user 
generated content that will enrich and complement the 
standard metadata descriptions and would support the 
contextualization of the aggregated content through the 
connection with open-content sources like Wikipedia. 

•      Actively engaging the European fashion community in 
museums, universities and in the private sector, raising 
awareness on best practices on digitization, IPR issues and 
semantic interoperability developed inside the Best 
Practice Network and in the Europeana family of projects.

Achievements of the Europeana Fashion project
The next section of this article focuses on the 

achievements of Europeana Fashion that were realized in the 
three years during which the project was funded via the CIP 
grant. The first thing to have a look at is the Europeana 
Fashion Infrastructure. 

The Europeana Fashion Aggregator, Data Model and 
Thesaurus

The ambition of the consortium was to build a 
thematic fashion aggregator capable of representing data in a 
granular way, so as to reflect the versatility of fashion as a 
medium. MINT was used as the aggregation platform. MINT 
is an open-source, web-based platform that was developed by 
the National Technical University of Athens, which was also a 
technical partner in our project consortium (National 
Technical University of Athens 2014). MINT has been widely 
used in Europeana projects as 'aggregator': 15 projects 
involving more than 500 partners are currently using MINT. 
Most of the users of MINT did not have any technical 
background, but were well aware of their metadata (e.g. 
librarians, archivists, registrars). In total, more than six 
million metadata records had been aggregated in MINT, and 
finally ingested into Europeana. 

The MINT-platform offers a user and organization 
management system that allows the deployment and 
operation of different aggregation schemes (thematic or 

cross-domain, international, national or regional) and 
corresponding access rights. Registered partners can upload 
their metadata records into the system in order to manage, 
aggregate and publish their collections.

After uploading a dataset in MINT, content 
providers need to align their data with a common standard. In 
case of Europeana Fashion, this meant mapping the source 
metadata schema to 'our' EDM-fp standard. EDM-fp stands 
for the Europeana Data Model – fashion profile. This data 
model was developed in order to ensure the adequate 
representation of fashion heritage, which in some aspects can 
be different in kind and nature from more classical heritage 
content. Therefore, a generic model was designed that 
reflected the complexities of fashion content types and 
relations. This new data model was not a brand new model, 
but it was based on the Europeana Data Model (EDM) in 
order to facilitate interoperability and ingestion into 
Europeana. EDM-fp was explicitly conceived as an 
application profile of EDM (Fig. 2).

Once the mapping process in the workflow was 
initiated, users could define their metadata crosswalks with 
the help of a visual mappings editor. Mapping was performed 
with simple drag-and-drop or input operations which were 
then translated to the corresponding code. The mappings 
editor visualized both the input and target metadata schema 
(EDM-fp). MINT also offered a preview functionality that 
allowed the content partners to check the result of their 
mapping effort in a realistic way by showing how the records 
looked on the actual website when transformed in MINT. 

When everything was checked by the content 
provider, the final step in this workflow took place: the 
effective publication of the data on the live portal 
www.europeanafashion.eu. 

One of the main challenges in thematic aggregation 
is that the unity of content could be lost due to multiple 
concepts, heterogeneous nomenclature, and different 
languages. This obstacle was tackled by developing a 
multilingual thesaurus for the fashion domain. In order to 
ensure maximum synergy with existing vocabularies, our 
thesaurus was based on the Art and Architecture Thesaurus 
(AAT) from the Getty Institute (The Getty Research Institute 
2015). Nevertheless, the Europeana Fashion Thesaurus is also 
an addition to the AAT, as we needed more specific and 
further refined concepts in order to be able to fully represent 
the collections of our content partners.

At the end of the project, the fashion thesaurus 
included a total of 1,089 concepts, comprising six main facets: 
costume concepts (303 concepts), accessories (271 concepts), 
contextual objects (40 concepts), communication and events 
(103 concepts), materials (235 concepts) and techniques (137 
concepts). It was our ambition to translate every concept in 
the ten languages of the partners. The translation of the 
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vocabulary was completed up to 92.30%, with missing 
translations mainly in the Portuguese and Spanish languages. 
The complete fashion thesaurus has been published as Linked 
data in the SKOS format and has been made available to third 
parties (Europeana Fashion Thesaurus 2015). The thesaurus 
is implemented on the back end of the Europeana Fashion 
portal, enabling multilingual search of the content of 
Europeana Fashion. For example, when I look for 'broek', 
which is the Dutch term for 'trousers', I will not only find 
Dutch records that match 'broek', but also the equivalent 
content in nine other languages.

Unfortunately, the thesaurus is not yet visible on the 
front end of the portal, but it is already visualized in another 
way. Thanks to a collaboration with a student from the 
Antwerp Fashion Academy, David Ring, the Europeana 
Fashion Thesaurus is represented by images. Each of the 
concepts, related to the object type category, has been drawn 
in a black-and-white sketch. All of the illustrations have been 
uploaded to Wikimedia Commons, the media platform of 
Wikipedia, and have been made available under the CC0 
license to promote the sharing and re-use of the fashion 
vocabulary (Fig. 3, Category:Europeana Fashion – MoMu – 
thesaurus drawings 2015).

Europeana Fashion portal
The impressive amount of content harvested from 

numerous providers, presented a unique opportunity to 
disclose this high-quality content via a dedicated web portal. 
Our partner Internet Architects produced a conceptual 

design to determine the visual identity of the portal website. 
The portal was developed based on the input from user 
groups, focus groups and expert reviews that led to the 
production of two versions of user requirements and user 
scenarios and eventually resulted in two versions of the 
Europeana Fashion portal. During these iterations the 
project's leaders and technical coordinators fine-tuned and 
finalized the definitive layout and functionalities of 
europeanafashion.eu.

In December 2014, the final version of the 
Europeana Fashion portal was launched online. The new 
portal features various improvements. Among the most 
significant ones is the “themes” section, which shows various 
selections of images coming from our collections, directly in 
the homepage. These thematic selections are curated by an 
internal team and they are intended to show the best and the 
most interesting content that users can find in the vast 
collections of Europeana Fashion. With these curated themes, 
users are immediately put in front of some of the most 
interesting results that a thematic research could offer (Fig. 4).

The “themes” are not only meant to show nice 
pictures but also the ones that are not always easily 
discoverable by searching the portal; they suggest on a more 
regular basis not only “popular” themes but also some more 
odd ones, seeking to reveal the diverse curious content that 
Europeana Fashion can offer. Objects like illustrations, 
pictures, portraits and postcards, for example, could offer a 
great perspective not only on fashion, but also in other kind of 
art and “design” content present in Europeana Fashion.
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2. Screenshot from MINT showing the 
mapping functionality

2. Мапирање метаподатака у оквиру 
MINT платформе
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Europeana Fashion Social Media
Since the beginning of the project, Europeana 

Fashion invested substantially in the use of different social 
media channels. The project reached the number of 15,000 
total followers on different social media platforms. On 
Facebook, we have more than 5,300 followers, on Twitter 
more than 1,400 and on Pinterest more than 1,100. Tumblr, 
with more than 6,300 followers, is our most successful social 
media channel.

A special reference has to be made about the Tumblr 
blog. Several museums and private archives already publish a 
selection of their fashion content on our Tumblr blog, on a 
monthly basis. Each month, an issue curated around a 
different theme is displayed, e.g. the curation by the 
Peloponnesian Folklore Foundation on the richness of 
original costumes from the traditions of Greek women's 
dresses from 1700 to 1900 (Fig. 5), an interesting issue curated 
by the Israel Museum on their recent exhibition Dress Codes: 
Revealing the Jewish Wardrobe; the associated partner 
Gianfranco Ferré Foundation, gave visitors a glimpse of the 
exhibition La Camicia Bianca Secondo Me. Gianfranco Ferré, 
etc.

Edit-a-thons / MUSE award
An edit-a-thon (sometimes written as editathon) is 

an event where editors get together to write and/or improve a 
specific topic or type of content in Wikipedia. It typically 
includes basic editing training for new editors. Europeana 
Fashion organized several edit-a-thons across Europe on the 
topic of fashion. Late in February 2014, the Europeana 

Fashion project published its GLAMwiki handbook on 
organizing fashion edit-a-thons (Verbruggen and Marcus 
2014). The handbook was set-up to make the organizing 
process more streamlined. Based on experiences within the 
project, it outlines the basic questions and requirements for an 
edit-a-thon to take place. It leaves room to local organizers to 
experiment with existing routines and adapt them to local 
situations.

One of our most successful edit-a-thons was 
organized in Serbia. Designers, fashion bloggers, academics, 
students and fashion lovers gathered at the Museum of 
Applied Art in Belgrade on October 18, 2014, for their edition 
of the fashion edit-a-thon. It attracted 40 participants, from 
design students and their professors to the features editor of 
Elle Serbia Jelena Karakaš, the fashion designer Valentina 
Obradović and the stylist Ashok Murty. This mix of 
participants made the event a great opportunity for 
knowledge exchange and networking. Together, the new 
editors worked on improving and adding nearly 20 fashion-
related articles in Serbian under the guidance of Wikimedia 
Serbia (Fig. 6).

The American Alliance of Museums awarded 
Europeana Fashion a MUSE Award, which was officially 
handed out in April 2015 (MUSE Award for Europeana 
Fashion 2015). The award recognizes the outstanding 
achievement in GLAM media and is presented to institutions 
or independent producers who use digital media to enhance 
the GLAM experience and engage audiences. The prize is a 
recognition of the work and enthusiasm that have gone into 
realizing this series in the framework of Europeana Fashion.
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3. A sample of the sketches for the fashion 
thesaurus, made by David Ring

3. Пример скице Дејвида Ринга за тезаурус 
моде
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importance of fashion heritage, which today draws increasing 
recognition in the places where fashion is created: fashion 
houses and their archives. On the second day of the 
conference, a workshop on Handling new media in fashion 
took place. The workshop investigated the close relationship 
between the new online media and the world of fashion. The 
aim was to try to understand how these new media had 
influenced communication. The workshop also sought to 
analyze the new ways of communication and the way in which 
they had changed the traditional ways and channels of 
communicating fashion. The workshop hosted lectures by 
experts in the field, such as: Agnès Rocamora (London 
College of Fashion), Diane Pernet (Blogger of A shaded view 
on fashion), Gabriele Monti (IUAV University, Venice), Marie 
Schuller (Showstudio, London), Anja Aronowsky Cronberg 
(Vestoj. The Journal of Sartorial Matters), Geer Oskam 
(Europeana Foundation).

The Second International Conference: Reuse of Fashion 
Heritage and New Digital Perspectives (London, April 9, 2014) 

The Second International Conference took place in 
London on April 9, 2014. The event was hosted by the Victoria 
& Albert Museum and was titled Re-use of Fashion Heritage 
and New Digital Perspectives (Maskareli 2014). More than 250 
scholars, curators, media experts and opinion leaders of the 
fashion system gathered at the Lydia and Manfred Gorvy 
Lecture Theatre, to examine the fascinating intersection of 
fashion archives and the digital world. In the light of the 
V&A's exhibition The Glamour of Italian Fashion 1945–2014, 
the conference approached the theme of the digital reuse of 
fashion heritage from the perspective of Italian fashion 
houses, museums and archives. The focus was on the fact that 

Europeana Fashion Network and Conferences
Europeana Fashion organized three, highly 

attended, international conferences on themes that we 
considered crucial for handling digital fashion heritage. These 
events were also a great occasion to highlight the 
achievements of the Europeana Fashion project, and to 
establish a network where fashion heritage partners could 
meet, interact and be informed.

 The First International Conference: Fashion industry and the 
GLAM Community (Florence, April 17–18, 2013) 

This conference brought together professionals from 
museums and the fashion industry and bloggers, journalists 
and other fashion enthusiasts. An audience of about 250 
people attended the event, animated by presentations from 
important experts with the most pioneering experience in the 
field, such as Mariuccia Casadio (Vogue Italia), Valerie Steele 
(Museum at FIT New York ), Raffaello Napoleone 
(PittiImmagine, Florence), Laudomia Pucci (Fondazione 
Emilio Pucci, Florence), Kaat Debo (MoMu, Antwerp), 
Sonnet Stanfill (V&A, London), Stefania Ricci (Salvatore 
Ferragamo Museum, Florence), Linda Loppa (Polimoda, 
Florence), Louise Wallenberg (Stockholm University), Maria 
Luisa Frisa (IUAV University, Venice), Adelheid Rasche 
(Lipperheide Library, Berlin), Maria Canella (MIC, 
Polytechnic University of Milan).

The aim of the conference was to investigate the 
connections between fashion heritage and creativity, focusing 
on the important role of archives, both public and private, in 
stimulating creativity and possible interactions between the 
fashion industry and archival materials in the future. The 
underlying theme that joined different presentations was the 
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4. An example of а theme showcased in 
the homepage

4. Пример теме представљене на 
почетној страни портала



these institutions not only guarded brands' heritage but they 
also played an active role in the creative output and 
production of these brands.

This point of view was explored through the 
opinions and experiences of important experts and players in 
the fashion system: Sonnet Stanfill (fashion curator, V&A), 
Jane Reeve (CEO of Italian Fashion Chamber); Luca Missoni 
(Artistic Director of Archivio Missoni), Lapo Cianchi (Head 
of Communication and Special Events at the Pitti Discovery 
Foundation), Isabella Campagnol (archivist, Rubelli 
Textiles), Amanda Triossi (jewellery historian and curator of 
the Bulgari Heritage Collection), Federica Fornaciari, 
(curator of the Max Mara library and company archive) 
discussed topics related to conservation, exploitation and 
communication of their archives in the digital era, while 
Marco Rendina (Technical Coordinator of Europeana 
Fashion) and Roxanne Peters (Intellectual Property Manager, 
V&A) illustrated the developments and achievements of the 
Europeana Fashion Project.
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The Third International Conference: Digital Fashion Futures 
(Antwerp, February 24–25, 2015) 

At the end of the project, Europeana Fashion hosted 
its third and final conference. The event took place in 
Antwerp on February 24–25, 2015, with additional activities 
organized by the hosting partner, MoMu, on February 26. A 
total of 225 tickets were booked for the plenary session on 
February 24 and 192 tickets were booked on February 25 for 
the workshop sessions (Fig. 7). The conference, titled Digital 
fashion futures investigated the future of fashion and fashion 
heritage in the digital age. Two questions determined the 
theme of the conference: How can digital fashion content be 
used to create engaging concepts for those who consume this 
kind of content? and What is the role of the digital aspect in 
the future business models of fashion? After digitizing and 
making digitally available over 700,000 objects, the question 
of “what to do with digital content” is very relevant for 
Europeana Fashion and it pertains to the fashion heritage 
world as a whole. 

Dieter Suls

5.  A screenshot of the Peloponnesian Folklore 
FoundationTumblr curation

5.   Пелопонеска фондација за фолклор 
представља предмете из својих збирки на 
Тамблер блогу пројекта Europeana Fashion
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During the first day, speakers examined ways in 
which digital content could be packaged into a valuable 
experience for its consumers, as well as the evolving role of 
digital content in business models for fashion. The speakers 
included: Karen Van Godtsenhoven and Dieter Suls (MoMu), 
Caroline Evans, Hywel Davies and Marketa Uhlirova (Central 
Saint-Martins Fashion School in London); Marco Pecorari 
(Stockholm University); Tamsen Young (The Museum at FIT 
in New York); Anna Wright (Bloomsbury Publishing); 
Eugene Rabkin (Style Zeitgeist); Dan Thawley (A Magazine) 
and Natalie Joos (Tales of Endearment). The next day was 
opened by lectures from Kaat Debo (MoMu) and Mila Ernst 
(ModeMuze).

On February 25, four different workshops were 
organized that touched upon topics relating to these main 
questions: How to handle copyright in fashion content? What 
is the role of the user as a maker of this content? Which 
engaging concepts in fashion and fashion heritage can serve as 
leading examples? Which new professional skills are needed 
in the digital fashion future? The workshops also informed 
attendees on how both private and public institutions could 
contribute content to Europeana Fashion.

The Conclusion of the Europeana Fashion project
It is common for European projects to be reviewed by 

a jury of international experts. Europeana Fashion got an 
excellent evaluation from its jury. The project achieved all of 
its targeted goals and sometimes even exceeded expectations. 
One of areas where Europeana Fashion delivered a better 
result than expected was the number of new (content) 

partners. We expanded our network with ten new partners 
that all delivered extra content. In fact, with the ingestion of 
more than 50,000 records from these Associate Content 
Providers, their contribution accounted for 7% of the ingested 
content!

The Future of Europeana Fashion
Fortunately, Europeana Fashion did not come to an 

end with the end of the three-year funding by CIP in February 
2015. Many consortium partners committed themselves to 
voluntarily deliver more records in the following months. 
Nevertheless, there are two noteworthy initiatives that have 
proved to be crucial in sustaining the Europeana Fashion 
initiative. 

The Europeana Fashion International Association
In August 2014, after a decision of the Project 

Management Board of Europeana Fashion, and in agreement 
with all of the consortium partners, the Europeana Fashion 
International Association (EFIA) was established under the 
Italian Law. With this initiative, Europeana Fashion became a 
legal entity, which had not been the case before. EFIA was 
established as a non-profit organization that would take care 
of the project's technical infrastructure project and ensure 
sustainability of the Europeana Fashion initiative after the end 
of the project. EFIA also has the ambition to participate in new 
project proposals under European and national calls, and it 
will collect annual fees from its members. Until October 2015, 
almost fifteen institutions and six professionals have joined 
the Association.

EUROPEANA FASHION: PAST, PRESENT AND FUTURE

6. Participants of the fashion edit-a-thon at the Museum of Applied Art in Belgrade
6. Учесници модног уређивачког маратона у Музеју примењене уметности у Београду
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Europeana Fashion under the 'Europeana Digital Service 
Infrastructure'

Late in September 2014, the Europeana Foundation, 
which is the legal body behind the Europeana initiative, 
submitted a project proposal to another European funding 
programme, namely the Connecting Europe Facility (CEF): 
Access to digital resources of European heritage ('Europeana') 
– Core service platform. The Europeana Fashion Internatio-
nal Association is a partner in this proposal in the capacity of a 
thematic aggregator. The project has been officially approved 
and it started in May 2015; it will last until June 2016. This 
should be the first phase of the CEF funding, and other phases 
are expected.

This initiative will allow Europeana Fashion to sustain and 
expand the actual network and also perform specific 
activities. The EFIA role in this project focuses on the 
following elements:
•     sustaining/developing further the aggregator
       infrastructure; 
•     ingesting new fashion content; 
•     improving the quality of existing content/metadata; 
•  organizing events (conferences and workshops) for the 

fashion community; 
•     curating content in the Europeana Fashion channels. 

This new project, together with the income 
generated by the membership fees of the Association, will 
ensure the sustainability of the Europeana Fashion initiative 
for at least 14 months. 
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ДИТЕР ЗУЛС
Музеј моде, Антверпен

EUROPEANA FASHION: прошлост, садашњост и будућност

У време када се музеји и архиви суочавају са великим фи-
нансијским, друштвено-економским и дигиталним иза-
зовима, сарадња итекако има смисла. Зато успостављање 
заједничке основе која нуди решења за потребе и про-
блеме партнера представља једно од највећих достигнућа 
пројекта Europeana Fashion. 

Пројекат Europeana Fashion финансиран је у 
оквиру Програма за конкурентност и иновативност Ев-
ропске комисије (CIP), тема: Агрегација садржаја за 
портал Europeana (Aggregating Content for Europeana); 
пројекат је добио трогодишњу донацију за израду темат-
ског агрегатора који би прикупљао дигиталне садржаје у 
вези са модом. 

Конзорцијум Europeana Fashion чинила су 22 
партнера чији је задатак био да на портал Europeana 
поставе 700.000 дигиталних записа, који садрже дигитал-
не слике различитих предмета, од историјских костима и 
аксесоара, до цртежа, часописа, скица, форографија, 
видео записа, модних каталога и др.

Пројекат Europeana Fashion финансиран је у 
оквиру Мреже најбоље праксе (Best Practice Network) и 
морао је да испуни следеће циљеве:

•   агрегирати и међусобно ускладити постојеће 
дигиталне садржаје из најважнијих и најзаним-
љивијих европских модних збирки;

•   постићи бољу интероперабилност расутих и 
хетерогених збирки;

•   омогућити приступ дигиталним садржајима 
креирањем посебног портала посвећеног моди;

•   развити алате и сервисе за интеграцију садржаја 
које креирају корисници;

•   ангажовати европску модну заједницу у музејима,
     на универзитетима и у приватном сектору.

Пројекат се формално завршио у фебруару 2015, 
а након тога га је оценила Европска комисија. У оцени је 
закључено да је пројекат остварио све зацртане циљеве, а 
да је у неким сегментима превазишао очекивања.

Након окончања пројекта, опстанак портала Europe-
ana Fashion омогућен је захваљујући двема иницијати-
вама:

•  Међународном удружењу Europeana Fashion 
(Europeana Fashion International Association)

У августу 2014. године основано је Међународно 
удружење Europeana Fashion, које је је регистровано у 
Италији. Захваљујући овој иницијативи, Europeana Fashi-
on је постала правно лице које се финансира прилозима 
чланова.

•  Europeana Fashion у оквиру Инфраструктуре 
дигиталних сервиса портала Europeana 
(Europeana Digital Service Infrastructure)

Крајем септембра 2014. године, Фондација 
Europeana, тј. правно лице које је носилац инцијативе 
Europeana, поднела је предлог пројекта у оквиру још 
једног програма који финансира Европска унија – Ин-
струмента за повезивање Европе (Connecting Europe 
Facility). Ове иницијативе ће омогућити пројекту Europe-
ana Fashion да опстане, прошири постојећу мрежу и 
реализује конкретне акције.


